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Marketing of local

WARLO

and onganic food products

-\ EvNuEPWTIKO AgATiO
) Ne: 1. IOYNIOZ

T1 gival To MARLO:

To épyo MARLO agopd Tnv —
Acip6po avatTuén Eupwtrdikwyv
QYPOTIKWV TTEPIOXWV METW TNG
OUVEPYACTia OTOV TOPEA TNG
EUTTOPIAG TOTTIKWV Kal BIOAOYIKWY
TTIPOIOGVTWY — Kal
MNEPIEXOMENA OUVXPNHATOSOTETAI ATTO TO

EupwTraikéd mpdypauua Leonardo

NAPOYZIAZH da Vinci.

IFATI TOMIKA KAI . . .
To €pyo okoTreUel va GUPPBAAE
BIOAOTIKA; omf/ :aTg\ljé:]To: Tlovu ylctijui ol |

avBpwTrol agyxoAouvTal UE TOTTIKA

SYNEPIFAZIA ME Kal BioAoyika TTpoidvTal Oa

TTapoucidcel didgopa epyaleia

TON TOMEA TOY YUPW aTTO TNV EPTTOPIC TOTTIKGIV
TOYPIZMOY TIPOIGVTWYV TTOU PTTOPOUV VOl

ONMIoUPYNOOUV TTEPICOOTEPN aia
YIO TIG MIKPEG TOTTIKEG ETTIXEIPNOEIG
PROUDFARMER Kal va oupBAAAOUV O0TRV avaTiTuén

TWV AYPOTIKWYV KOIVOTATWV.

ETAIPOI

NAHPO®OPIEZ

To Tpdypapua ammodidel peyadAn
£UQAcN OTNV EUTTOPIA TWV TOTTIKWV
Kal BIOAOYIKWY TPOPINWYV PHECW TNG
TOUPIOTIKAG Blopnxaviag! ‘Exer wg
OTOXO Va avadeigel Tn onuacia TG
ouvEPYAOiag Twv dlIapopwV
POPEWV Kal Tn dnuioupyia
EUKaIPIWV BIKTUWONG. To KUPIO
TTapadoTéo Tou £pyou Ba eival Eva
EpyaAcio Extraideuon oo
MAPKETIVYK TOTTIKWYV Kal
BioAoyikwv Tpo@ipwyv. To €pyo
MARLO ¢&ekivnoe Tov OKTWRPIO TOU
2013, Ba £xel dIdpKeIa 24 Urveg Kal
uAoTroigiTal aTTd KovoTTpagia 7
eTaipwyv, amé Tnv lotavia, Tnv
Kutrpo, Tnv ITaAia, Tn Agtovia Kai
n /AIBouavia.

Tov ®epoudpio-MdapTtio Tou 2014,
n KolvotTpagia diegayel Epeuva yia
TOV KABOPIOPO TWV AVAYKWYV
KATAPTIONG OTNV XWPEG ETAIPOUG.
MNa va AaBete p€pog aTnv €peuva,
TTOPOKOAW ETTIOKEPOEITE TNV
10To0€Aida Tou ‘Epyou.

MepioodTepeg MANpoopies:

Programa de
Aprendizaje
Permanente

Sustainable development of European rural areas through cooperation in
marketing of local and organic food products

To oxédio autd XpnuarodoTtiBnke pe TNV uTrooTAPIEN TNG Eupwraikig EmiTpoAg.

H mapouca dnpocicuon (avakoivwon) deopelel povo Tov ouvtdkn Tng Kai n Emitpoti Sev euBliveral yia Tuxov Xpon Twv TTANPOQPOPIWV TTOU TTEPIEXOVTAI O€ OUTAV.

Ap. Z0pBoong: 2013-1-ES1-LE005-66705



https://www.facebook.com/marloproject
https://www.linkedin.com/groups/Tourism-traditional-food-and-rural-7488400?home=&gid=7488400&trk=anet_ug_hm
https://sites.google.com/site/marloprojecteu/

AyopdcovTag TOTTIKA BIOAOYIKG TPOQIUA EXEI
oa@n oPEAN, CUPTTEPIAAUBAVOUEVWY TWV:

Eival kaAé yia 1o TTepIBEANOV — AiyOTEPEG
METaQOPEG, AiydTEPA UAIKA OUOKEUATiag,
NiyoTepn putravan, AiyoTepa atmofAnTa,

Eival kaAd yia Tnv TOTTIKY OIKOVOia —
dlaTnpei Ta Ae@TA oTNV TTEPIOXT], ONMIOUPYEI
VEEG ETTIXEIPAOEIS KOl BECEIC Epyariag o€
TOTTIKO ETTITTEDO KAl TTAPEXEI OTOUG AYPOTEG

MEYOAAUTEPO PEPOG TNG «TTITAG,

Eival kaAd yia Tnv TOTTIKA KOIvVwvia —
Onuioupyei O€OPOUG PETAEU TWV KATOIKWV
TWV ACTIKWYV TTEPIOXWV Kal TV UTTaIBpo,

Eival kaAd yia Tnv vyeia — gpéoka TpO@IUa,
ME BeATIWHEVO eTTITTEDO BPETTTIKWV
OUOTATIKWY KOl AIlYOTEPEG ETTIHOAUVOEIG.

To augnuévo evdia@épov yia TOTTIKA
TPOPIUA €ival ATTOTEAECUA QPKETWV
TTPWTOROUAIWV.

H trepiBaAlovTiki Kivnon evBappuvel Toug
avOpWITTOUG vVa £EETACOUV TN YEWYPOAPIKN
d1doTaon oTIG DIATPOYPIKEG TOUG £TTIAOYEG. H
HETAQOPE TPOPINWV ATTO PEYAAEG

ATTOOTACEIG Bewpeital 0TI CUPBAAAEI
ONMAVTIKA GTNV augnon Twv EKTTOUTTIWV
agpiwv.

H kivnon yia Tnv ac@dAgia Twv TPOQiwv
eMOIWKEI va gvioxuaoel Tnv TTpdéofacn o€
ac@aAn, uyIElvd, Kal TTONITIOMIKA KAaTAAANAQ
TPOQIUA yia OAOUG TOUuG KaTavoAwTéG. H
KuplapXia Twv HEYAAWYV ETAIPEIWV, ETTIONG,
ouvéBaAe oTnv TTPOCTTABEIa yIa TNV
ETTEKTAON TWV TOTTIKWYV TPOPiUwWV.

H kivnon «Slow Food» €ival pia amm@vinon
oTnV padikf Tapaywyr) TPo@igwy, Kai Tn
"ypriyopn" ¢Uan Tng wrg Twv avepwIwy,
evBappuvovTag TN XPron Tapadooiakwy
TPOTTWYV KAAAIEPYEIAG, TTAPAYWYNAS KOl
TTPOETOINACIOG TWV TPOPIUWV.

H kivnon yia tTnv TTpowBnon ToTTIKWY
TPOYiUWV AVTIKATOTITPICEI £TTIONG £va
auEavOUEVO eVOIOPEPOV OTTO TOUG
KOTAVAAWTEG YIO UTTOOTHPIEN TWV TOTTIKWV
aypoTWV Kal KAAUTEPN KaTavonon TG
TTPOEAEUONG TWV TPOPIHWY TTOU
KATAVOAWYOUV.




>LUVvVEpPYOOoi a

Ta pikpd kol egeidikeupéva | BroAoyikd
aypOKTAMATA ouxvd Oev eival oe 0éon va
AVTAYyWVIOTOUV Ta MEYAAa
BlopnxavoTtroinUéva aypoKTAHATA, WOTOCO Ol
MIKpPEG

UTTOOTNPISOUV TIG SpacTnPIOTNTEG TOUG HECA

EMIXEIPAOEIG MTTOpOUV va
amrd TNV TTPOoWwBnon AypoTIKWYV TTPOoIioVIWY K

TPOPiMWYV OTNV TOUPIOTIKA Blopnxavia.

Ta TeAeutaia ypoévia, O YAOTPOVOUIKOG
TOUPIOHOG €XEI AVATITUXOEI ONUAVTIKA Kol £XEI
KATAOTEI évag a1rd TOUG TTI0 duVAUIKOUG Kal
™meg

TTPOOPICHOI

OnuIoupyIKOUG  TOMEIG TOUPIOTIKAG

Blounxaviag. O aAAG ka1 ol
TOUPIOTIKEG ETTIXEIPAOEIG EXOUV ETTIYVWON TNG
onUacia TNG YOOTPOVOUIOG, TTPOKEINEVOU va
Sla@opoTroindei To TOUPIOTIKO TTPOIOV Kal va
TOVWOEi N TOTIKNA, TTEPIPEPEIOKN KAl £OVIKA

OIKOVOMIKI aVATTTUgN.

O MNaoTpovouikog Toupiopog (opiopog Hall &

Sharples, 2003) sival éva BiwpaTtiké Tagidl o€

M €

MIO YOOTPOVOMIKH TrEPIPEPEIA YIO OKOTTOUG

Ypuyxaywyiag, TO oTtroio mwepIAapBavel
EMICKEYEIG, O€E TTAPAYWYOUS TPOPiHWV
(TTpwTORAOMIOG Kal oeuTtepofaduiag

O& YOOTPOVOUIKA @QECTIRAA,

ayopEg
aypoTwyv, emdei§eIi HAYEIPIKAG, YEUOIYVWOIEG

TapaAywyng),
ekBéoelig  TpO@ipwy, €eKONAwosg,
TTOIOTIKWY TTPOIOVTIWYV | OTroIECONTTOTE AAAEG
TOUPIOTIKEG SpacTnpPIOTNTEG TTOU OXEeTifovTal

ME TO TPOQI|A.

AkOpa Kal Xwpig va gival To KUPIOo KivnTpo yia

™nv emiAoyn €VOG TTPOOPICHOU, n

TMPAYHATIKOTNTA €ival OTI N YAOTPOVOMia
atroTeAEi éva onuavTtikd poAo o€ 6T apopd TIg
EMIAOYEG TWV ETICKETMTWV OE TTAYKOOUIO

emimredo.
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ProudFarmer

To épyo Paociletal oTta amoteAéguata

Tou €pyou ProudFarmer (http://

www.zemniekusaeima.lv/en/38/) 710

otroio oAokAnpwOnke 10 2010 evw TQ
KAIvoToua  atroTeAéOPATa TOU  €pyou
¢xouv NAdn evowpaTtwbBei o¢
TTPOYPANPATA TUTTIKAG EKTTAIdEUONG OTIG
XWPEG ETAIPOUG.

2uvTovioTAG ‘Epyou:
Farmers Parliament (FP), Aetovia
O1 gTaipol Tou TTPOYPAPMATOG:

The CFPPA/CDFA of Sainte Livrade sur
Lot (CFPPA), aAAia

Consortium CONFAO, National
Consortium for Vocational Training, Up

-grading and Guidance, ITaAia

State Education Centre (SEC), Ministry
of Education and Science Republic of

Latvia, AeTovia

Foundation for Culture and Ecology

(FCE) Poupavia

Chamber of Agriculture and Forestry of

Slovenia (CAFS), ZAoBevia

Ta amroteAéoparta Tou £pyou:

AvaTmtuén  peBodoloyikwy  epyaAgiwv
katapTiong (KEE / MNpodypauua Aia Biou
Exmaideuong, Ektmaideutikd Eyxeipidio,
BiBAio Epyaciag) «kai  exmaideuon
EKTTAIDEUTWV ATTO TIG XWPES ETAIPOUG VIO
TNV TIEPAITEPW  EKTTAIOEUCN QAYPOTWY,
aypotikwv MME «kai eTTayyeApaTIKWV
oxoAwv oe eCeldikeupéva  epyaAcia
MApKeTIVYK yia TTPOIOVTO HPE TOTTIKN A
TTEPIPEPEIAKT TAUTOTNTA,

‘Eva @IAké TTpog To XprioTn EpyaAcgio

AladikTUOU, WG TTNYH MAnpogopiwy yia
OAa Ta evdlagepopeva pépn, 16iwg yia
aypoTikég MME 1o otroio diatiBeTtal oTnv

IoTooeAida www.zemniekusaeima.lv,
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MARLO

Marketing of local
and organic food products

TWV
avaBaduion  Tng
€EAKUOTIKOTNTAG  TNG
EKTTAIdEUONG KAl TWV OUCTNPATWY dld
Biou paBnong, kaBwg Kai dIEUKOAUVON TNG
avtaAAayhG EPTTEIPIWV.

EVOIOQEPOUEVWV KAl
mo1dTNTAG KAl
ETTAYYEAUATIKAG

2UMMETOXA

To TTakéto MTTM givan xTiopévo pe Baon

TO OTTOTEAEOMUOTA KOl TO EKTTAIOEUTIKO
UAIKO TTponyoUHEVWY TTPWTOROUAILY, TO
o1Toio BeATILLONKE KAl UIOBETABNKE OTTO TO

épyo Proudfarmer. To épyo, emiong,

OUMTTEPIAAUBAVEI EUTTEIPIEG KAl YVWOEIG
atro d1agopeg EUpwTTaikEéS TTEPIPEPEIEG.

To épyo cival éviova TTPOCAVATOAIOUEVO
OTOUG TEAIKOUG XPAOTEG KAl OTNPICETAI OTN
yvwon. Méoa atré 1o cuvduaouo uWnAng
TT016TNTAG UAIKOU KaI TTANPOQOPIWY YUpw
amd  TIC KOAUTEPEG  TIPAKTIKEG  ATTO
OlapopeTikéG  ywviEG TG Eupwtng, n
KolvoTTpadia €ixe wg 0TOXO va deigel aToug
YEWPYOUG KOl OTIG QYPOTIKEG ETTIXEIPNOTEIG
TOUG TPOTTOUG YIia va Bpouv Tn B€on Toug
otV ayopd, TrapEXovTag epyaAegia Ta
omroia BonBouv OTO VO EPAPPOCTOUV

TTANPWG TIG IKAVOTNTEG TOUG KOl va Eival
QAVTOYWVICTIKEG HETA OTIG VEEG OIKOVOMIKES
ouvOnkes. Ta epyoAecia autd €xouv
EVOWMATWOEI 0TV TUTTIKA KOl JN-TUTTIKK
EKTTAIOEUCN OTIG XWPEG ETAIPOUG.

Ta Kévipa EmrayyeAuatikng Ektraideuong
TPETTEl va aTTodEiEouv  OTI  TTAPEXOUV
EKTTAI®EUON  TTOU  QVTIOTOIXEI  OTIG
Eupwtraikéc kar EBviKEG avaykeg Kal
aTmmaITAoEIC Kal OTI €ival e B€on va eival
EUENIKTOL OO0V a@opd OTIG aANayéG OTo
TTEPIBAAOV. TO £pYyO QVTIUETWTTIOE TA €V
AOyw {nTAuaTta péoa ammd TNV avaTTuén
epyaAeiwy Kal Tpoypapudtwy yia KEE kai
Ola Biou eKTTAIBEUTIKG CUCTHUATA.

Ta Tpoidvia Tou €pyou £xouv E£TTiong
oagr katelBuvon oTo va fonBrioouv Toug
aypoTeG va  CUMHOPQWOOUV e
Eupwtraikég kar  EBvikéEG  VOMIKEG
ATTAITACEIC TTOU OUuXva €ival o KUPIog
ATTOTPETTIKOG TTapdyovia OTIG
TTPOCTTABEIEG TOUG VA EEKIVIIOOUV VEQ €idn
YEWPYIKAG Tmapaywyng. ‘ETol  Ta

Tapadotéa TOoU €pyou  ProudFarmer

aTroTEAOUV HEXPI CAMEPA MIO KOAN TTNyN
OupBouAwyv péoca amd Jia oeipd atrod
@INIKG TTPOG TOV XPAOTN EPYOAEia.
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2Zuvroviotng Epyou
AEI Cluster del Turismo de Extremadura

— Caceres, ESPANA

.

— ¢

I Turisme de Extremadura www.clusterturismoextremadura.es
Emikoivwvia Ms Maria Blazquez
innovacion@clusterturismoextremadura.es

&

\-‘q. Agrupacian Empresarial Innovadara
C.V. Agrotourism Co Ltd
Tochni, Cyprus
www.cyprusvillages.com.cy

Emkoivwvia Mr Sofronis Potamitis
director@cyprusvillages.com.cy

z » I Union “Farmers Parliament”
[ Riga, LATVIA
mm www.zemniekusaeima.lv
Emkoivwvia Ms Inga Berzina

inga.berzina@intraprojects.lv

X-Panel Ltd

Larnaca, CYPRUS
www.x-panel.eu

Emikoivwvia Mr Elias Kouloumis
elias@x-panel.eu

Kaunas Regional Innovation Centre
Kaunas, LITHUANIA

www.ic.ktc.It

Emikoivwvia Ms Renata Steponaviciene
renata@ktc.It

N

Litt ian Countryside Tourism Association
Kaunas, LITHUANIA

www.atostogoskaime.It

Emkovwvia Mr Linas Zabaliunas
linas@atostogoskaime.lt

Eurocrea Merchant Srl

FFFF Milano, ITALY
www.eurocreamerchant.it

El-_l__rD_l_'-_'_I’Elal_'T_l_E'l'_C_hi_:'!_m Emkovwvia Ms Silvia Farina
i R—— silvia.farina@eurocreamerchant.it

/

Eav eloTe pa ToupLoTikt) eTalpeia - E£pETe TOLOG O UTTOPOVGE VA TIPOGPEPEL LK AVOEVTLKT) TOTIKT)
YXGTPOVOULKT] ERTIELPIX GTOVG TIEAATEG GUG;

"EXETE 181) aLOTIOUOEL TIG EVKALPLEG TTOV TIPOGPEPOVTAL ATIO TOV AVATITUGGOLLEVO TOUEX TOV
YAGTPOVOULKOV TOVPLOUOV;

Edv gioTe aypoTNnG, EMIXEIPNUATIOG, M1 MIKPN ETAIPEIO OE AYPOTIKN TTEPIOXN 1| TTAPEXETE TOUPIOTIKEG
uTTNpPEoieg Kal Ba BEAATE va HABETE TTEPICCOTEPA VIO BEPATA MAPKETIVYK KOl EUKAIPIEG CUVEPYATIAG,
TAPAKAAOUHE ETTIKOIVWVIOTE NE TO CUVTOVIOTH TOU £€pYOU I TOV £TAIPO TOU £€pyou OoTN XWpa oag!
HAekTpovikn AigedBuvon: marloproject2014@gmail.com

Programa de
Aprendizaje
Permanente

Sustainable development of European rural areas through cooperation in
marketing of local and organic food products
To oyédio autd xpnuarodoTtiBnke pe TNV uTrooTAPIEH TNG Eupwraikng EmiTpomAg.
H mapouoa Snuocicuan (avakoivwaon) deapelel povo Tov OUVTAKN Tng Kai 1 EmiTpotri Sev euBiveral yia TuxGv Xpnon Twv TTANPOPOPIWV TTOU TIEPIEXOVTAI GE QUTHAV.
Ap. Z0pRaong: 2013-1-ES1-LEO05-66705




